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3-year plan 2025
Key Group objectives
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Emphasis on our
Employer Brand
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Use water
efficiently

Embellish environment/
Biodiversity

Choose less but
Greener energy

Manage waste
responsibly

Our 52 commitments

Fostering community
development

Contribution of
our guests

Responsible
sourcing

Engagement 
of our artisans

Sustainability
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Sustainable initiatives02.
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at national level



Fondation Espoir Développement

Social 
Responsabilit
y

02.

“We are committed to offering the underprivileged 

communities an opportunity for a better and more 

sustainable future.”

• pioneer of CSR in Mauritius (FED was set up in June 1999) 

• aims at promoting the socio-economic development of 

Mauritius, as well as preserving its natural and cultural 

heritage so that the country remains an attractive 

touristic destination.

• helps communities by offering training and employment 

opportunities to vulnerable youth, promoting small 

entrepreneurs, education, and more. 



Fondation Espoir Développement

Social Responsability02.

Projet Employabilité Jeunes was launched in 2004 

to improve the employability of 

out of school youths from vulnerable backgrounds.

Key indicators:

• 300 young people are admitted every year in the PEJ

• 213 PEJ trainees from the 2022 cohort were awarded their

certificates, last November, during an Award Ceremony held

at the Auditorium Octave Wiehé

• 164 of them have secured an internship in a Beachcomber 

hotel

• Over the last 18 years, some 3,000 young people 

have benefited from the PEJ



Fondation Espoir Développement

Social Responsability02.

Beautiful LocalHands was launched in 2006 to support and 

empower local craftspeople - mainly women artisans - to 

create, showcase and sell their products.

• 50+ artisans are involved in this initiative

• Beautiful LocalHands unveiled its web platform last 

October: http://www.beautiful-localhands.com/

• This website is a valuable window for Beautiful

LocalHands’ artisans to display their talents.

http://www.beautiful-localhands.com/


Fondation Espoir Développement

Social Responsability02.

Vulnerable Lives Matter Project 

FED together with the European Union has launched a 4-year social programme entitled

“Vulnerable Lives Matter: Social Inclusion Development Programme for Youths, Women, 

Young Girls and Disabled”. 

It comprises five main components:

1. Women Employability

2. Youth Employability

3. Youth Mentoring

4. From Disability to Ability

5. Networking
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Statements of Profit or Loss

Semester ended Semester ended Semester ended

31 December 31 December 31 December

2022 2021 2019

Rs '000 Rs '000 Rs '000

Revenue 6,957,769               3,066,534                  5,291,897                  

EBITDA 2,285,785               675,489                     1,220,924                  

Profit / (loss) before tax 1,339,100               (221,908)                   438,832                     

Income tax (expense)/ credit (236,635)                 14,560                       (102,151)                   

Profit / (loss) after tax 1,102,464               (207,348)                   336,681                     
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Revenue and EBITDA Analysis
Semester ended Semester ended Semester ended

31 December 31 December 31 December

2022 2021 2019

Rs'000 Rs'000 Rs'000

Revenue

Hotel Operations:

 - Mauritius 4,921,296               2,036,262               3,949,779                  

 - Morocco 514,415                  310,159                  404,713                     

Non-hotel Operations:

 - Beachcomber Tours 759,135                  306,856                  502,922                     

 - Mautourco & Beachcomber Catering 575,058                  219,010                  434,483                     

 - Seychelles 187,865                  194,248                  -                            

6,957,769               3,066,534               5,291,897                  

EBITDA

Hotel Operations:

 - Mauritius 1,681,528               397,865                  958,899                     

 - Morocco 97,997                    (14,171)                   51,241                       

Non-hotel Operations:

 - Beachcomber Tours 251,156                  66,199                    125,445                     

 - Mautourco & Beachcomber Catering 70,931                    24,805                    49,190                       

 - Seychelles 194,844                  200,859                  40,511                       

 - Associates (10,671)                   (67)                          (4,363)                       

2,285,785               675,489                  1,220,924                  
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Semester ended Semester ended Semester ended

31 December 31 December 31 December

2022 2021 2019

Rs m Rs m Rs m

PAT 

Hotels Operations:

 - Mauritius 984                         (334)                        321                            

 - Morocco 32                           (107)                        (89)                            

Non-hotel Operations:

 - Beachcomber Tours 202                         58                           65                              

 - Seychelles 100                         96                           61                              

 - Mautourco & Beachcomber Catering 39                           5                             7                                

 - Beachcomber Hospitality Investments 111                         123                         91                              

 - Associates and others (13)                          (4)                            -

1,455                      (162)                        455                            

Group adjustments (352)                        (46)                          (118)                          

Profit after Tax 1,103                      (208)                        337                            

Non-controlling Interest

 - Beachcomber Tours South Africa 31                           (8)                            16                              

 - Mautourco 26                           7                             13                              

 - Beachcomber Hospitality Investments 41                           47                           38                              

 - Others 2                             1                             1                                

Profit attributable to NCI 100                         47                           68                              

Group PAT 1,003                      (255)                        269                            

PAT analysis03.



Statements of Financial Position03.



03. Borrowings

Company Indebtedness:

• Company’s net bank borrowings stood at Rs 12.5bn at 31 December 2022, representing a gearing 

ratio of 56%.  Total assets of company increased to Rs 37bn as at 31 December 2022.  

Subsidiaries’ Indebtedness:

• The facilities of Kingfisher and Ste Anne are being repaid as per contractual terms and stood at 

EUR64m as at 31 December 2022.  The asset is valued at EUR 115m.

• Beachcomber Hospitality Investments Ltd has debt facilities of EUR 55m.  The assets are valued at 

EUR 203m.

• Beachcomber Hotels SA (Fairmont Royal Palm Marrakech) has existing debt of Rs 520m. The hotel is 

valued at Rs 3bn. 
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Question time

Thank you


	Slide 1
	Slide 2: Content
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30: Question time

